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PacRim Marketing Group, Inc.

2758 S. King Street, Suite 206, Honolulu, HI 96826-3345, USA
Tel: 1-808-469-4839 Fax: 1-808-942-5251

E-mail: mhanawa@pacrimmarketing. com

http://www. pacrimmarketing. com

History - 3 of 3



	Fact Sheet
	History of Neiman Marcus


